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Ethical Issues in Business
1
An organization should be able to promote ethical issues in business to create a viable market for the products. A business owner must make sure responsibility, transparency, and trust are designed to allow positive business development (Schwepker Jr, 2019).  A viable market can get developed through the creation of a positive attitude on the business activities that help the integrity and confidence of sales. The approach towards allowing the creation of integrity would create a respectful workplace where equal opportunities are maintained (Anastasia, 2019). A viable market with many buyers gets created by the sense of integrity that develops trust in goods and services. 
Maximization of workers' contribution would get enhanced with the customers also get attracted to the business joint. Additionally, the business owner should ensure that proper training is provided to all the workers to improve their integrity and trust qualities (Schwepker Jr, 2019). The act of training employees to become efficient in the business influences customers to purchase goods. Thus, integrity and trust developed between customers and employees of a company are useful for business development. Ethical issues allow for a healthy relationship to exist between an organization and customers who would then have the loyalty of products offered. 
2
Unethical problems that take place in businesses involve activities of dishonesty, disrespect, and lack of transparency (Farmer, 2018). I used to work in a company where the wrong issues used to happen in most of its departments. For instance, I took part in a business in which my boss and I made sales from stealing some profits of the organization. The wrong kind of business performance in which we performed made sure we lied to customers about the quality of products. Most customers were attracted to purchase the products produced by the company, which caused a lot of profits within a year (Farmer, 2018). Dishonesty created by the use of lies in sales of products led to confusion of most consumers in the region.
Moreover, apart from stealing, the boss would also conceal our dealings to make sure everything is not determined. Such unethical business was not useful because it would reduce future profits for the company (Anastasia, 2019). Also, the image of the company would be spoilt after the unethical activity is determined. A wrong business is one that does not promote integrity and honesty in activities getting done. The ability to steal a portion company's profits as well as lie to customers about the quality of products produced by the company forms an unethical business.
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